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ACCOUNTING
Australian and New Zealand 
new releases and bestsellers 

Digital solutions 
are available for 
your course! 

The personalised eLearning solution

MindTap is an eLearning platform filled with ready-made 
content aligned to your course that can be accessed 
direct from your institution’s learning management 
system or offered as a standalone resource.

FLEXIBILITY
MindTap is a flexible and easy-to-use platform
• Engagement = higher results
• Completely customisable
• Convenient and user-friendly

CONFIDENCE
It helps build student confidence and gives you a 
clear picture of their progress
• Engagement metrics with muscle
• Identify the students who need you the most
• Simplify access to resources, so students

can focus on their learning

PARTNERSHIP
We partner with you to ease the transition to 
digital – we’re with you every step of the way
• Full onboarding support
• Our partnership doesn’t stop when the

course starts
• Your students get our service and support

too

MindTap is a premium purchasable eLearning tool. 
Contact your Cengage learning consultant to find out 
how MindTap can transform your course.

cengage.com.au/mindtap

Request an inspection copy
Find your learning consultant 

cengage.com.au/university/contact 

anz.highered@cengage.com

@CengageANZ

@CengageANZ

CengageANZ

youtube.com/CengageLearningAU

Discover eLearning
More than 5000 eBooks, digital-first content and online 
solutions that work with your LMS  
cengage.com.au/university/instructor
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ACCOUNTING: INFORMATION FOR 
BUSINESS DECISIONS, 4E

Cunningham | Nikolai | Bazley |  
Kavanagh | Simmons | James 
ISBN: 9780170446242 
560 pp | Paperback | eBook ©2021
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Accounting
Informat ion for Bus ines s Decis ions

Billie M Cunningham

Loren A Nikolai

John D Bazley

Marie Kavanagh

Sharelle Simmons

Christina James

A business-focused introduction to accounting for all students – not 
just those intending to be accounting majors. Departing from the 
traditional approach taken by other textbooks, students apply both 
managerial and financial approaches within the topics examined in 
each chapter. The conversational writing engages students in the 
theoretical content and how it applies to contemporary real-world 
scenarios.

• Show students how accounting works in a chapter-by-chapter
coverage of a real-world business; long-form business case study
– Café Revive – continues throughout the text

• Students apply accounting knowledge and critical thinking skills
to solve an everyday problem with end-of-chapter ‘Dr Decisive’
letter

• MindTap for Cunningham’s Accounting: Information for Business
Decisions includes Polling Activities based on the in-text ‘Dr
Decisive’ feature, Revision Quiz questions, Concept Check
Questions, and more video content with this edition – the six
‘Why it matters’ whiteboard animation videos in the previous
edition are now joined by six more video explanations

NEW TO THIS EDITION

• ‘Business issues and values’ feature boxes presents students
with a business dilemma and encourages students to think about
ethical and environmental issues

• New end-of-chapter-materials enhance and refresh assignment
content

• Learning objectives more closely aligned to chapter structure

Available with

   INTRODUCTION TO ACCOUNTING FOR NON-MAJORS

1. Introduction to business accounting and the role of
professional skills

2. Developing a business plan: cost-volume-profit analysis
3. Developing a business plan: applied budgeting
4. The accounting system: concepts and applications
5. Recording, storing and reporting accounting information
6. Internal control: managing and reporting working capital
7. The income statement: components and applications
8. The balance sheet: components and applications
9. The cash flow statement: components and applications
10. Sustainable and profitable business practices
11. Short-term planning decisions
12. Capital expenditure decisions

AN INTRODUCTION TO ACCOUNTING: 
ACCOUNTABILITY IN ORGANISATIONS 
AND SOCIETY, 1E

Deegan  
ISBN: 9780170418737 
744 pp | Paperback | eBook ©2020

Written to IFRS by one of ANZ’s premier sustainability and social 
accounting academics, An Introduction to Accounting: Accountability 
in Organisations and Society brings today’s accounting hot topics of 
corporate accountability, sustainability and social responsibility to life 
with the only complete textbook created from the ground up for these 
modern accounting teaching and learning concepts.

• Describes the notion of accountability in society and teaches
Management Accounting before Financial Accounting, so
students get the context for Financial Accounting up front and
understand it better

• Uses a unique 4-step model to demonstrate how the
responsibilities and accountability of an organisation affect the
way its ‘accounting’ is undertaken

• The innovative online case study using text and video integrated
with the content in the book follows an organisation that is
initially established by two friends and grows into a large
company. By using one organisation, students see how the
‘accountability’ and ‘accounting’ change as the organisation
itself changes and adapts to different environments with different
expectations and accountabilities

Available with

Module 1 Organisations, responsibilities, accountability and 
accounting 
1. What is accounting?
2. Organisations and their reporting boundaries

Module 2 Accounting and its role in managerial decision making
3. An introduction to management accounting
4. Budgeting as a means of organisational planning and control
5. Performance measurement and evaluation – further

considerations

Module 3 Accountability for social and environmental performance
6. The external reporting of social and environmental

information

Module 4 Accountability for financial performance
7. An introduction to financial accounting
8. Recording transactions in journals and ledgers – more detail

on the financial accounting process
9. The balance sheet
10. The income statement and the statement of changes in equity
11. The statement of cash flows, and cash controls

Module 5 Tools for reviewing an organisation’s publicly available 
reports
12. The analysis of organisations’ external reports

TABLE OF CONTENTS

TABLE OF CONTENTS
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FINANCIAL ACCOUNTING: AN 
INTEGRATED APPROACH, 7E

Trotman | Carson  
ISBN: 9780170411028 
768 pp | Paperback | eBook ©2019

The 7th edition of Financial Accounting: An Integrated Approach 
continues to incorporate Trotman’s signature approachable and 
user-friendly style with comprehensive coverage of the latest financial 
accounting topics and issues in Australia.

• Thoroughly updated throughout for currency and relevancy

• Students can learn using real data and company examples with
an updated case study and financial data for Woolworths 2017
annual financial report

• Learning Objectives icons throughout the chapter focus student
learning

• Margin definitions and end-of-chapter question icons linking to
chapter content assist student revision as they learn

Available with

   INTRODUCTION TO ACCOUNTING FOR MAJORS

Also available
STUDENT STUDY GUIDE 
FOR TROTMAN FINANCIAL 
ACCOUNTING: AN INTEGRATED 
APPROACH, 7E

Trotman | Carson 
ISBN: 9780170411042 ©2019

7TH EDITION

FINANCIAL 
ACCOUNTING  

An Integrated Approach

STUDY GUIDE

Ken Trotman       Elizabeth Carson       Kate Morgan

   INTRODUCTION TO ACCOUNTING FOR NON-MAJORS
CONTEMPORARY ACCOUNTING: A 
STRATEGIC APPROACH FOR USERS, 10E

Hancock | Robinson | Bazley  
ISBN: 9780170425247 
704 pp | Paperback | eBook ©2020

Contemporary Accounting: A Strategic Approach for Users is 
designed for one-semester introductory accounting courses at 
undergraduate or MBA level, for both accounting and non-accounting 
majors. The text has been updated throughout to strengthen 
the content for first-year students, and to integrate financial and 
management accounting.

• NEW Practitioner Perspectives at the beginning of parts 1 and
2 provide students with valuable insight into why what they
are learning is so valuable and the kind of careers they might
follow. An integrated framework-oriented approach relays the
interconnectedness between the financial accounting chapters
and the management accounting chapters

• Three NEW financial accounting chapters covering the
accounting cycle (An introduction to the accounting equation,
Recording business transactions, and End-of-period reporting)
are available only in MindTap

• Incorporates the Revised Conceptual Framework issued by the
IASB in 2018 and new accounting standards so your teaching is
up to date

Available with

Part 1 Financial accounting
1. Introduction to accounting
2. Business structures and financial reporting
3. Sustainability reporting, ethics and corporate governance
4. Different measurement methods
5. Presentation of financial position and the worksheet
6. Presentation of financial performance and the worksheet
7. Presentation of cash flows
8. Accounting for selected assets
9. Accounting for selected liabilities and sources of financing
10. Analysis of financial statements
11. From the worksheet to debits and credits

Part 2 Strategic management accounting
12. Introduction to strategic management accounting
13. Performance measurement and evaluation frameworks
14. Costs and cost behaviour
15. Budgeting and performance reporting
16. Cost-volume-profit analysis
17. Accounting for decision making: with and without resource

constraints
18. Capital investment decisions

Appendix 1 Woolworths Annual Report 2018

Part 3 The accounting cycle (available only in MindTap)
Module 1 An introduction to the accounting equation (digital only)
Module 2 Recording business transactions (digital only)
Module 3 End-of-period reporting (digital only)

TABLE OF CONTENTS

1. Introduction to financial accounting
2. Measuring and evaluating financial position and financial

performance
Appendix to Chapter 2: Background: Sole traders, partnerships, 
companies and financing
3. The double-entry system
Appendix to Chapter 3: A brief history of early accounting
4. Record-keeping
5. Accrual accounting adjustments
6. Financial reporting principles, accounting standards and auditing
7. Internal Control and cash
8. Accounts receivable and further record-keeping
9. Inventory
10. Non-current assets
11. Liabilities
Appendix to Chapter 11: Future cash flows: Present value analysis
12. Completing the balance sheet
13. Revenue and expense recognition: additional concepts
14. The statement of cash flows
15. Financial statement analysis
16. Accounting policy choices
17. Sustainability reporting

TABLE OF CONTENTS
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ACCT3 MANAGEMENT, 3E

ISBN: 9780170416863 
Sivabalan | Wakefield | Sawyers |  
Jackson | Jenkins  
304pp | Paperback | eBook ©2019

AC
   CT

SIVABALAN
WAKEFIELD
SAWYERS
JACKSON
JENKINS
3RD 
ASIA–PACIFIC 
EDITION

3
MANAGEMENT

CORE
Accounting 
concepts 

INNOVATIVE 
An innovative  
approach to  
teaching and  
learning  
accounting  
principles

LEARN
Learn anywhere 
with tear-out 
chapter review 
cards

ONLINE 
RESOURCES
eBook
interactive quizzes
enrichment modules
e-lectures
animated summaries
flashcards and more

INSIDE 
THIS 
BOOK

ONLINE 
RESOURCES 
AVAILABLE 
ONLY WITH 
PURCHASE OF 
A NEW BOOK!

ACCT3 Management is the Asia-Pacific edition of the proven 4LTR 
press approach to management accounting, designed to enhance 
students’ learning experiences. This new edition also includes a strong 
suite of student and instructor resources to enhance student learning 
and revision.

• The text is now structured into three parts, making it easier
to navigate the broad topic areas. The first part covers basic
introductory management accounting topics; the second, costing
topics; and the third, more advanced accounting control topics

• Restructured chapter order for a more intuitive flow and
improved alignment with introductory accounting courses

   INTRODUCTION TO ACCOUNTING FOR MAJORS

Part 1 An introduction to management accounting
1. Introduction to management accounting
2. Product costing: Manufacturing processes, cost terminology

and cost flows
3. Fixed and rolling budgets for planning and decision making
4. Cost behaviour
5. Cost-volume-profit analysis
6. Relevant costs and product planning decisions
7. Long-term (capital investment) decisions

Part 2 Costing techniques
8. Job costing and overhead costing systems
9. Process costing systems
10. Service and operations costing
11. Departmental overhead costing
12. Activity-based costing

Part 3 Accounting control
13. Management accounting for cost control and performance

evaluation - flexible budgets and variance analysis
14. Decentralisation and modern performance management

systems - the balanced scorecard
15. Accounting for sustainability - social and environmental

reporting and management accounting
16. Ethics and management accounting

Appendix A: Time value of money
Appendix B: The Daily Grind

TABLE OF CONTENTS

ACCT3 FINANCIAL, 3E

Tyler | Godwin | Alderman  
ISBN: 9780170416856 
320 pp | Paperback | eBook ©2019

ONLINE RESOURCES AVAILABLE ONLY WITH PURCHASE OF A NEW BOOK!

CORE
Accounting 
concepts 

INNOVATIVE 
An innovative  
approach to  
teaching and  
learning  
accounting  
principles

LEARN
Learn anywhere 
with tear-out 
chapter review 
cards

ONLINE 
RESOURCES
eBook
interactive quizzes
enrichment modules
e-lectures
animated summaries
flashcards and more

INSIDE 
THIS 
BOOK

ONLINE 
RESOURCES 
AVAILABLE 
ONLY WITH 
PURCHASE OF 
A NEW BOOK!
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ACCT3 Financial is the Asia-Pacific edition of the proven 4LTR press 
approach to financial accounting, designed to enhance students’ 
learning experiences. The text is for students learning the preparers/
debits and credits approach and is presented in an easy-to-read and 
accessible style.  

• Students can practice accounting with real data and case
studies from the Australian branch of CSL, a global leader in
biopharmaceuticals and research, including extracts of CSL’s 2017
annual financial report

• Revamped design means students can navigate the book even
more easily to find the content they need to study

1. Financial accounting
2. Financial statements
3. Recording accounting transactions
4. Accrual accounting and adjusting entries
5. Cash and internal controls
6. Receivables
7. Inventory
8. Non-current assets and intangible assets
9. Liabilities
10. Partnerships
11. Shareholders’ equity
12. Statement of cash flows
13. Financial statement analysis

Appendix A: Time value of money
Appendix B: CSL limited, annual report 2017

TABLE OF CONTENTS

https://cengage.com.au/university/accounting
https://cengage.com.au/product/isbn/9780170416856
https://cengage.com.au/product/isbn/9780170416863


6

ACCOUNTING INFORMATION 
SYSTEMS, 11E

Gelinas | Dull | Wheeler  
ISBN: 9780170423687 
720 pp | Paperback | eBook ©2019

GELINAS   DULL   WHEELER

ACCOUNTING
INFORMATION

SYSTEMS

11th International Edition

This latest edition of Accounting Information Systems focuses on the 
three critical accounting information systems in use today: enterprise 
systems; e-Business systems; and controls for maintaining those 
systems. Students easily grasp even the most challenging topics as 
they explore contemporary AIS topics relative to business processes, 
information technology, strategic management, security, and internal 
controls. 

   ACCOUNTING INFORMATION SYSTEMS

BUSINESS ANALYSIS AND VALUATION: 
USING FINANCIAL STATEMENTS, 3E

Palepu | Healy | Wright | Bradbury | Lee  
ISBN: 9780170425186 
464 pp | Paperback | eBook ©2021

THIRD ASIA-PACIFIC EDITION

KRISHNA G. PALEPU  
PAUL M. HEALY 

SUE WRIGHT  
MICHAEL BRADBURY  

JEFF COULTON

Business Analysis 
 and Valuation 
USING FINANC IAL STATEMENTS

   BUSINESS ANALYSIS AND VALUATION
MANAGERIAL ACCOUNTING:  
ASIA-PACIFIC EDITION, 2E

Mowen | Hansen | Heitger | Sands |  
Su | Winata  
ISBN: 9780170413718 
960 pp | Paperback | eBook ©2019

A modern approach to managerial accounting that is characterised by a 
strong pedagogical, interlinked framework and a dynamic and practical 
approach. This is a practical text designed to demonstrate how students 
can develop their careers in real life.

• Margin definitions of key terms to aid student revision as they read
through the content

• Chapter on activity-based management

• Chapter on decision making for inventory management

Available with

   INTRODUCTION TO ACCOUNTING FOR MAJORS

1. Introduction to managerial accounting
2. Basic managerial accounting concepts
3. Cost behaviour
4. Job-order costing
5. Process costing
6. Activity-based costing
7. Master budget and behavioural issues
8. Standard costing: A managerial control tool
9. Flexible budgets and overhead analysis
10. Cost-volume-profit analysis: A managerial planning tool
11. Short-run decision making: Relevant costing
12. Long-run decision making
13. Performance evaluation, decentralisation, transfer pricing and

rewards systems
14. Resource management: Activity-based management
15. Inventory management and scheduling
16. Strategy - strategic management and performance systems
17. Environmental and social management accounting: Its

contribution to business sustainability

TABLE OF CONTENTS

FRAUD EXAMINATION, 6E

Albrecht | Albrecht | Albrecht | Zimbelman 
ISBN: 9781337619677 
696 pp | Paperback | eBook ©2019 

Available with

   AUDITING AND FORENSIC ACCOUNTING
ALSO AVAILABLE

The only local text in the market, Business Analysis and Valuation 
provides a framework for understanding and using financial 
statements for business students and practitioners. 

All chapters of this edition have been updated to include the latest 
regulations, practices and examples from both the financial markets 
and research. Industry insights from practitioners and other experts 
have been added to each chapter.

NEW EDITION

Part 1 Framework
1. A framework for business analysis and valuation using

financial statements

Part 2 Business analysis and valuation tools
2. Strategy analysis
3. Overview of accounting analysis
4. Implementing accounting analysis
5. Financial analysis
6. Prospective analysis: forecasting
7. Prospective analysis: valuation theory and concepts
8. Prospective analysis: valuation implementation

Part 3 Business analysis and valuation applications
9. Equity security analysis
10. Credit analysis and digress prediction
11. Mergers and acquisitions
12. Communication and governance

Part 4 Additional cases

TABLE OF CONTENTS
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